
Cultural heritage values as 
a medium for women cooperative 

entrepreneurial journey

A case-study from Palestine



https://www.theguardian.com/commentisfree/2019/apr/26/yemen-notre-dames-
bombs-heritage-arms-sales
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Cultural
Heritage

Builds social capital & helps deliver 
social cohesion in communities, 

providing a framework for 
participation & engagement

Contributes to the quality of life, 
providing character & ambience 

places

Provides a good return on 
investment & is a significant 

generator of tax revenue for public 
authorities

Significant creator of jobs  
covering a wide range of types of 

job and skill levels

Key component & contributor to the 
attractiveness of cities & regions

Source of creativity & innovation,

generating new ideas & solutions to 
problems, and creating innovative

Services.

Provides an essential stimulus to 
education & lifelong learning, &

feelings of civic pride & belonging, 
& fosters cooperation & personal

development.

Provides a unique identity that 
creates compelling city narratives 
(marketing strategies aimed at 
developing cultural tourism & 

attracting investment)

Provides a concrete solution to 
climate change challenges

Catalyst for sustainable heritage-
led regeneration.

CHCfE Consortium (2015) 



As highlighted by David Throsby, “Cultural value…is

multifaceted concept reflecting qualities such as the

aesthetic, symbolic, spiritual or historical values

attaching to a particular item” (Throsby 2010:20).

Cultural goods and services embody cultural value and

yield cultural and economic values. They are therefore,

valued by the person who makes them but also by those

who consume them because of a cultural value attributed

to the good/service. In addition to the duality of value,

Throsby argues that cultural goods and services encompass

three distinctive qualities: “they require some input of

human creativity in their production; they are vehicles for

symbolic messages for those who consume them; …they

contain, at least potentially, some intellectual property”

(Throsby 2010:16).

The Ancient City of Aleppo, UNESCO WHS
Traditional craft skills and arts of Al-Naoor, Inscribed in 2021 on the 
Representative List of the Intangible Cultural Heritage of Humanity



“Heritage conservation deals with
keeping values for further
generations. Given the definition of
the heritage as cultural capital, and
of conservation as an investment
process, the aim of conservation is
to keep a unique capital that can
provide many cultural, social and
economic values in the future and in
a sustainable way. Such allocating
process of unique resources
becomes today a strategic
opportunity to address the
sustainability challenges.”
(Ost 2019:288)

WHS of Palmyra, Syria



Hisham Palace, Tentative List of Palestine for Natural 
and Cultural Heritage Sites with potential OUV

Use (marketable) values =
occupation of a heritage building, 
enjoyment of visitors who 
experience the visit of a monument

Non use (non marketable) values =
Individuals and groups which value 
cultural heritagefor its mere 
existence (willingness-to-pay)

Sebastia, Tentative List of Palestine for Natural & 
Cultural Heritage Sites with potential OUV

WHS Birthplace of Jesus: Church of the 
Nativity & the Pilgrimage Route, Bethlehem

Outcomes from heritage conservation

Positive 
externalities=
outcomesto third
parties (tourism, 
shops, output, 
incomes, jobs,…)

Negative externalities=
outcomesto third parties 
(pollution, noise, increaseof
living cost,gentrification,…)

Outcomes from conservation works
(sustainable, inclusive and local jobs)

WHS Palestine: Land of Olives and Vines –
Cultural Landscape of Southern Jerusalem, Battir



Goals
1-Build women’s awarness about their
political, national and social rights;
2-Economic empowerment and
entreprenurship.

Activities :
-Raise women awareness about their political, 
economic and social rights and mobilize their
energies to defend those rights;
-Capacity building and training in artisanal 
production. 
-Empower women to participate in municipal and 
village councils;
-Enhance the role of young women in society;
-Raise awareness re the importance of laws and 
lobby for equality and social justice;

Branches: Hebron, Jenin, Jericho, 
Ramallah & Tubas

http://www.aowa.ps/
https://www.facebook.com/aowa2009/

Founded in 1994, AOWA aims to activate the
role of Palestinian women & mobilize their
energies in the Palestinian society, to bring
about a change in the stereotypical view of
the role of women in society. But to empower
women there is an urgent need to tackle
their primary needs first.

Main message
You can make it and you can be a partner in your
community’s sustainable development.

http://www.aowa.ps/


Intangible cultural heritage (ICH)
“the practices, representations, expressions, 
knowledge, skills – as well as the instruments, 
objects, artefacts and cultural spaces 
associated therewith – that communities, groups 
and, in some cases, individuals recognise as part 
of their cultural heritage. This intangible 
cultural heritage, transmitted from generation 
to generation, is constantly recreated by 
communities and groups in response to their 
environment, their interaction with nature and 
their history, and provides them with a sense of 
identity and continuity, thus promoting respect 
for cultural diversity and human creativity” 

(UNESCO, 2003)



Women

entrepreneurship

Financial 
independence

(Datta and 
Gailey 2012)

Improved status 
within their 
household &
community 
(Haugh and 

Talwar 2016)

Interpretative 
répertoires

(Braches and 
Elliott 2017)

The investment decision in the
human capital is not only to
preserve the cultural heritage
(and cultural capital) providing
cultural, economic,
environmental and social values,
but also providing an adequate
answer to the challenges raised
in the context of the Palestinian
heritage.



Occupation

• Lack of freedom of 
movement and access 
to work, health 
centers,  schools and 
universities

• Control of water 
resources and 
destruction of crops. 
Most of the farmers 
are women. Perennial 
olive trees are cut down 
and produce is 
confiscated

• Showering of 
wastewater from 
settlements/settler, 
flooding cultivated 
lands, increasing 
insects, foul odors, and 
reptiles, destroying 
crops & spreading 
diseases. 

• Home demolishing 
displacement, 
dispersing families and 
home confinement 

Main issue
at stake

OCHA United Nations Office for the 
Coordination of Humanitarian Affairs

https://www.ochaopt.org/



Other issues 
at stake

Limited 

access

• Societal acceptance of the idea of 
women’s participation in development 
and in the public sphere.

Legal 
environment

• Although there is a cooperative labor
law, it needs to take a gendered
perspective into consideration, and to 
ensure women’s access to inheritance.

Lack of 
resources

• Donors agendas

• Lack of financial and physical resources



Traditional craftsmanship

The art of embroidery in Palestine, 
practices, skills, knowledge & rituals

Crafting tradition olive oil soap & 
essential oils

The art of carpentry

Knowledge & practices 
concerning nature & the universe

Traditional methods of agriculture

Traditional methods of cuisineCrafting tradition olive oil soap



Cultural 
heritage

Sustainability

Social 
responsibilit

y

Collective 
commitment

Ethics Solidariety

Sumud*

Sumud literally means steadfastness and the determination
not to leave or be violently deposed from their land. The
resilience of the individual is part of a collective political
resistance.

Why cultural heritage?



Sense of pride

Wellbeing

Women empowerment 
(social and politica rights)

Job creation

Value creation

Craftmanship



OCHA the United Nations Office for the 
Coordination of Humanitarian Affairs

12 women

Crafting traditional olive oil soap

Phase I

Jenin refugee camp



OCHA the United Nations Office for the 
Coordination of Humanitarian Affairs

Phase II

46 women (18 permanent, 28 seasonal)

Crafting traditional olive oil soap (Jenin refugee camp)

Cultivating herbs: mint, lavander and sage (Arraba & Yabad villages)

Producing essential oils: mint, lavander and sage & jojoba (Jenin refugee camp)



• 12 women

• Villages: Ras Karkar, Al Janiya, Dura al 
Qar'a’, Beit Rima & Deir As Sudan. 

Ramallah villages



12 women (H2) 

Hebron, historic city centre

Project started in 2013. "House of Carpentry for 
Women« was the winner of GIZ 2016 "Manara Award
for Promoting Gender Equality", 



-12 women 
-Al Auja village, Al Jiftlik, Jericho center, Aqabet
jaber refugee camp
-Crops cultivation
-Production of traditional cuisine: 
Maftoul & Msakhan

Jericho





Creation of jobs and incomes

Driver of local innovation

• Essential oil distillation

• Closed loop of local production & cooperation with several cooperatives (honey producers, local farmers cooperatives)

• Autonomy from donor's agenda and partner only with ethical entities.

Local and ethical trade

Supporting the green transition

• Pomote more responsible, pro-social, and pro-environmental behaviours

• Push the frontier on new green business models and approaches in the social economy

Health, well-being and social cohesion

• Health and well-being

• Social inclusion and building local social capital.

• Sense of pride.

Impacts of the women cooperative entrepreneurial journey



Thank you!

Ruba Saleh

ruba.saleh@ichec.be
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